






BEAUTY:
LANCÔME

OUTCOME OF THE CAMPAIGN:
Lancôme took complete ownership of
HELLO!’s BAFTA coverage through a unique
sponsorship partnership. The package included a
display advertisement to open the BAFTA story,
a heading on the opening BAFTA spread which
read ‘In Association with Lancôme Paris’. Then,
on the next two editorial spreads Lancôme ran
two consecutive advertorial strips which show-
cased the main products for achieving the per-
fect ‘Red Carpet Look’. The stores, where the
reader could book their ‘star treatment’ con-
sultation, were also highlighted. To finish,
Lancôme ran a page advertorial opposite the
last editorial page of the BAFTA story which
gave full details of Lancôme’s role as official
Beauty Sponsor of the BAFTAs and the
Lancôme BAFTA makeover road show.

What were Lancôme’s main objectives
for the activity in HELLO!?
To enhance and promote their five year association
with the BAFTAs as official Beauty Sponsor. To raise
awareness of the key Lancôme products needed to
achieve a ‘Red Carpet Look’, and to promote the
BAFTA makeover road show where the Lancôme
BAFTA makeup team would reveal the behind-the-
scenes beauty secrets of the BAFTAs.

What attracted Lancôme to HELLO!?
Each year HELLO! carries glamorous and
comprehensive coverage of the prestigious BAFTAs
award ceremony. HELLO! presents the reader
with captivating pictures and editorial, bringing
to life the prestige and excitement of the event.
By sponsoring the BAFTA pages in HELLO!,
Lancôme was able to extend their sponsorship
presence, and bring the association of glamorous
beauty to their key target audience.

WHY HELLO!?

�The BAFTAs coverage in HELLO! is
undoubtedly one of the most compelling
features of the year, guaranteed to
captivate the readers of HELLO!.
HELLO! readers have a phenomenal
interest in beauty, plus the money
available to ensure that they have
the latest beauty products.



BEAUTY Advertising Effectiveness
READER EVENT
READER PROMOTIONS
BENEFIT

BENEFIT FOUNDERS HOST FLAWLESS
EVENT AT SELFRIDGES EXCLUSIVELY FOR

                HELLO! READERS

SETTING THE SCENE:
Cult American cosmetics line Benefit has been designing products to 
solve women’s beauty dilemmas for more than 30 years. 2008 saw the 
launch of its new powder foundation, Hello Flawless!. 
Due to the name of this new foundation, Benefit saw this as a worthwhile 
opportunity to team up with HELLO! exclusively for commercial activity, 
and to also work with the magazine on other reader promotions to create an 
ongoing presence of the Benefit brand in HELLO!.



ELEMENTS OF THE CAMPAIGN:
As the main focus of the campaign was to concentrate on 
Hello Flawless! foundation during its launch period, it was 
decided that an exclusive reader event would be the best 
way to raise awareness of the product, which was then 
promoted through a page advertorial in HELLO!. A 
page worked best as it permitted room to promote the 
reader event, as well as the benefits of Hello Flawless!.

The reader event was held at Selfridges in London, and 
was exclusively available to HELLO! readers, who 
had booked appointments through the magazine’s 
advertorial. At the event readers enjoyed individual 
assessments, makeovers, and an introduction to Hello 
Flawless!, all while enjoying the continuous flow of 
cupcakes and champagne. Jean and Jane Ford, Benefit’s 
glamorous co-founders, made an unique personal 
appearance treating HELLO! readers to a showcase of 
makeup application techniques. Nadine Baggott, 
HELLO!’s Health and Beauty Editor, was also present to 
meet with readers to discuss individual makeup advice 
and application techniques. Readers also received 
goody bags, discounts and gifts with purchases.

At the event Benefit received a great response to the 
new foundation, with sales of Hello Flawless! greatly 
exceeding original expectations, and due to the 
HELLO! branding on display and party awareness, 

they also witnessed a much higher footfall to the 
Benefit counter in Selfridges, as well as an increase in 
product sales compared to a usual Saturday afternoon.

In addition to the reader event, Benefit ran a subscription 
offer in the magazine, giving HELLO! readers their top 
selling B Spot perfume with every new subscription. 
Benefit also donated an exclusive prize of a Benefit 
makeover party for the magazine’s weekly Most Stylish 
competition. Both the subscription offer and prize 
received phenomenal response.

What were Benefit’s main objectives for the HELLO! activity?
Our main objective for the HELLO! magazine reader 
event was that we coordinated with HELLO!’s commercial 
team, Nadine Baggott, Benefit’s marketing department 
and co-founders Jean and Jane Ford to support the 
launch of Benefit’s new foundation Hello Flawless!.
 
Our secondary objective was to increase the presence 
of the Benefit brand in HELLO! via a subscription 
offer and a competition. HELLO! is a key title for 
Benefit to utilise due to the strong 
and glamorous beauty editorial 
and upmarket environment the 
magazine provides. 

What attracted you to HELLO!?
The name of the new product led 
us directly to the magazine for 
the project – Hello Flawless! and 
HELLO! seemed like the perfect 
match. However, in addition to this 
we were keen to build an ongoing 
commercial relationship with 
HELLO! as we did see spikes in 
sales whenever Benefit was featured 
editorially. The success of the activity 
has really proven to Benefit that 
HELLO! is the ideal magazine 
partner for future campaigns. 

How did you find the creative work and
service you received from HELLO!?
The creative work and service from the m a g a z i n e 
has always been exemplary and it’s a relationship that we 
are very happy to find ways to continue. I know Benefit 
are very much looking forward to working with HELLO! 
commercially again in the very near future.

Jason Waterworth, Beauty Director,
Modus Dowal Walker

WHY HELLO! ?

•	��HELLO! readers spend £14.5 million on 
skincare a month – that’s £88 million 
more than Grazia in a year and £42 
million more than Marie Claire

•	��HELLO! readers spend £11 million on 
cosmetics a month – that’s £70 million 
more than Grazia in a year and £43 
million more than Marie Claire 

•	�Three quarters of a million HELLO! 
readers use prestige cosmetic brands 
– that’s 400,000 more than Grazia

Source: TGI Apr 08 – Mar 09

BEAUTY: BENEFIT We’ve joined forces with cultbeauty brand Benefit thismonth to bring you a beautifullyfragrant offer to get you in the moodfor summer.
For a limited time only, take out anew UK subscription for a year or sixmonths and you’ll receive a fantastic50 per cent off the regular coverprice – making HELLO! the perfectgift for a friend or loved one, orsimply a special summer treat for you. Plus, as well as your favouriteweekly magazine, you’ll also receive asuper beauty bonus – Benefit’s b spot.This fabulous new fragrance, worth£26.50, is a seductive blend of lusciousmango, tangerine, watermelon, appleflower and blackcurrant, with floralhints of freesia and peony, making itthe perfect choice for the warmsummer months.And, to ensure you hit the right

note, box has a body map of secretspots to spray for maximum impact –inside of wrist, neck and decolleté,bend of the elbow, behind the kneeand inner curve of the ankle.Jean Ford, co-creator of BenefitCosmetics says: “As an eight year-old,I was mesmerised by my mother’sfragrance ritual. She applied it to theinside of her wrists then tapped themtogether before putting on herjewellery. Her explanation: ‘This firesup my fragrance… and my attitude!’”� Benefit is available from leadingdepartment stores, Benefit Boutiques andBoots nationwide. For stockistinformation, boutique locations and toview the entire range, visitbenefitcosmetics.co.uk.

It couldn’t be easier to subscribe.PLUS… UK cardholders can nowalso pay by Direct Debit!
Visit hellomagazine.comOr tel: 020-8955 7077

(quoting LN 1075).
Lines are open 9am-5pm, Mon-Fri

Yes, I’d like to send HELLO! to:
Your details:

Your tel (day):
Your email:

Address..................................................................................................................................................................................................................................................................Postcode......................Country....................................

Title: Mr/Mrs/Miss/Other
Initials Surname

Address..................................................................................................................................................................................................................................................................Postcode......................Country....................................

Title: Mr/Mrs/Miss/Other
Initials Surname

For postal HELLO! subscription orders: please fill in and return to the address given below

Return form to: HELLO! magazine, BENEFIT OFFER, PO Box 2068,Bushey, Herts WD23 3ZF.� Your first issue of HELLO! will be sent toyou within four weeks
� Half-price and Benefit offer applies tonew subscribers (UK residents 18 andover) only – while stocks last* Please tick the box if you wish yourdetails to be used for internalpromotions by HELLO! Ltd.* Please tick the box if you wish toreceive information about productsand services from other carefullyselected companies.

LN
10

75

GIFT OPTIONS:12 MONTHS 6 MONTHS
UK 50 per cent off! £102 £51 £52 £26
Spain

£75
£37.50

Europe
£120

£65
USA 

£120
£69                

Canada 
£99

£51
Australia  

£110
£57

New Zealand
£150

£77
Rest of the world 

£199
£100

I would like to pay by: CHEQUE: Please make out your cheque in sterling and payable 
in the United Kingdom to HELLO! magazineCREDIT CARD – Mastercard/Visa (please delete as appropriate), 
For Switch and Delta cards, call the subscription hotline (above).

Expiry Date 

Card Number

Date

Signature

SECURITY CODE
The last three digits in the signature stripon the reverse of your card

50%
OFF

UK SUBSCRIPTIONS!

RECEIVE 50% OFF AND A BENEFIT B-SPOT FRAGRANCE – WORTH £26.50 – FREE!

�

            

The most stylish woman of the week is…

Stepping out on vertiginous 

heels, Dannii Minogue 

(right) soared away with 

the Most Stylish title in 

issue 1067. The X Factor 

judge topped our poll with 

42 per cent of votes, 

ahead of Claudia Schiffer 

with 29 per cent. Demi 

Moore won 16 per cent, 

followed by Princess 

Mathilde of Belgium with 

five per cent and Monica 

Bellucci and Jennifer 

Lopez with four per 

cent each. 

CONGRATULATIONS  

to Karina Watkins 

from Bristol, the 

lucky winner of VIP 

tickets to the London 

premiere of State of Play 

in our prize draw.

The winning prize is a Benefit make-up party for one winner and up to 19 

friends. The winner needs to ensure that they have space for the Benebus to 

park, ie on a driveway, not on the street. The prize can only be redeemed at a 

mainland UK address – readers from outside the mainland may enter, but prize 

does not include any travel required to and from the mainland UK. The prize 

must be taken by 30 September 2009 on a date that is mutually agreeable to 

both Benefit and the winner. There is one goody bag per person, worth £50 

each, and a maximum of 20 goody bags available. All elements of the prize are 

subject to availability, are non-transferable or exchangeable and cannot be 

used in conjunction with any other offer. No cash alternative is available. To 

participate, either visit hellomagazine.com or text your vote to 81800 followed 

by your name and address, including your postcode, or call the listed phone 

number for your most stylish celebrity. *Calls cost 60p per call from a standard 

BT land line, mobile costs may vary. *Text messages cost 60p plus standard 

network rate. Entries from Republic of Ireland must be via the website only. No 

purchase necessary. All web, text and phone entries must be received by the 

closing date of Monday 27 April 2009 at 23:59. Please note that if you call after 

the stated closing date your vote will not be counted, but you may still be 

charged. By entering the draw, eligible entrants agree to abide by all terms 

and conditions listed. The winner will be drawn at random within 28 days of 

the closing date. Winner must reply within 28 days or hello! will select another 

winner. The winner’s name will be published in a future issue of hello!. The 

prize draw is open to all residents of the UK, Channel Islands, IoM and ROI 

aged 18 and over. The winner may be required to participate in publicity. For 

full terms and conditions, visit hellomagazine.com. 

By text*
Text the code of your chosen celebrity, as shown 

below, to 81800, followed by your name and 

address. Your SMS message should look like this: 

HELLO1 (space) Jane Smith, 10 High Street, 

Anytown, AB1 2CD.

*Charges apply. See terms and conditions for more information.

Text HELLO1 for GISELE BUNDCHEN

Text HELLO2 for ELLE MACPHERSON

Text HELLO3 for MADONNA

Text HELLO4 for PIXIE GELDOF

Text HELLO5 for KATY PERRY

Text HELLO6 for IMAN

By phone* 

Call 09016-560160 for GISELE BUNDCHEN

Call 09016-560161 for ELLE MACPHERSON

Call 09016-560162 for MADONNA

Call 09016-560163 for PIXIE GELDOF

Call 09016-560164 for KATY PERRY

Call 09016-560165 for IMAN 

*Charges apply. See terms and conditions for more information.

By Internet

Visit hellomagazine.com and go to 

hellomagazine.com/vote/most-stylish-

woman/

Tell us which of the six style leaders on the previous 

pages gets your vote and you’ll be entered in our 

prize draw. Look out for the result of this week’s poll 

next month.

How to vote
You can vote by text, phone or via our website. Entries 

must be received by midnight on Monday 18 May 2009.

TOP OF THE 
POLLS…

SPY pollSPY poll

WIN
Vote for the most stylish woman and…

A PRIVATE BENEFIT  

MAKE-UP PARTY FOR 20!

● For more information on Benefit’s multi award-

winning products, visit benefitcosmetics.co.uk.

We’ve teamed up with cult US cosmetics brand 

Benefit to offer this week’s lucky winner an 

exclusive private make-up party. The Benebus will swing 

into your driveway, then it’s all aboard for personalised 

pampering makeovers for you – and up to 19 of your 

friends – courtesy of three of Benefit’s renowned make-

up experts, the Benebabes. And when the party is over, 

you and your guests will each receive a £50 goody bag 

crammed with the most sought-after Benefit treats. Benefit’s fabulous quick-fixes include  

Coralista cheek powder, Posietint Lip & 

Cheek Stain and new Hello Flawless!  

custom powder cover-up with SPF15


