


ELEMENTS OF THE CAMPAIGN:
The reader promotion was orchestrated  
through an initial full page feature in the 
magazine, offering HELLO! readers an 
exclusive invitation to see the inspirational and 
heart-warming film, The Blind Side, some two 
weeks prior to its release.  In order to secure seats 
for this event, at a choice of 49 Odeon cinemas 
nationwide, HELLO! readers were required to 
register and download tickets via the website  
seefilmfirst.com.

HELLO!’s glamorous and stunning 
coverage of one of the film industry’s most 
sensational events, the Oscars, followed in 
the subsequent issue, featuring winner Sandra 
Bullock. Three weeks after the initial reader 
promotion, a subsequent advertorial feature 
ran in the magazine, which talked of The Blind 
Side’s success at the Oscars, included an image 
of Sandra Bullock accepting her Academy 
Award, and included testimonials about the 
film from some of HELLO!’s readers – making 
this interactive promotion a new innovative 

mechanic for HELLO! to allow advertisers to 
communicate to the readers and get results.

What were the main objectives for the activity 
with HELLO!? 
The main objective of this partnership with 
HELLO! was to promote the Warner Bros 
movie, The Blind Side, to an engaging and 
enthusiastic audience – nationwide – by 
offering the HELLO! reader an exclusive 
opportunity to preview the movie at a choice 
of cinemas across the country in advance of its 
release date, and to review the film in HELLO! 
at the time of its national release.

Why did HELLO! work well for this 
promotion?
HELLO! has an audience of readers who are 
cultured and love to be entertained.  Renowned 
for its superb celebrity photo-features, and 
its ability to secure unprecedented access to 
the best events and, in particular, coverage 
of the awards season every year, HELLO! 
was a timely and natural fit for this particular  
Warner Bros movie promotion. Sandra Bullock’s 
Oscar nomination for her part in the film made 
HELLO!’s celebrity content work seamlessly 
and enhanced the synergy of this partnership.

WHY HELLO!?

Source: TGI Apr 09 – Mar 10

*except Sunday Times Magazine

HELLO!’s female readers are 
frequent cinema goers and 200,000 
readers are heavy cinema goers 
– that’s more than all the quality 
newspaper weekend supplements*
150,000 HELLO! readers have 
bought more than 11 DVDs in the 
last year – that’s 100,000 more 
readers than the Times Magazine 
Over 600,000 HELLO! readers 
agree they enjoy watching films at 
the cinema more than on TV – that’s 
200,000 more than Grazia and 
317,000 more than Look

HELLO! is pleased to give readers the 
chance to see this special free preview 
of the award-winning fi lm The Blind Side.  

 Oscar nominee and Golden Globe winner 
Sandra Bullock (The Proposal) stars in The Blind 
Side, which depicts the remarkable true story 
of all-American football star Michael Oher. 
Teenager Michael (Quinton Aaron) is surviving 
on his own, practically homeless, when he is 
spotted on the street by Leigh Anne Tuohy 
(Sandra Bullock). Learning that the young man 
is one of her daughter’s classmates, Leigh Anne 
insists that Michael – wearing shorts and a T-shirt 
in the dead of winter – come out of the cold. 
Without a moment’s hesitation, she invites him 
to stay at the Tuohy home for the night. What 
starts out as a gesture of kindness turns into 
something more as Michael becomes part of 
the Tuohy family despite the differences in their 
backgrounds. 
 Living in this new environment, the teen 
faces a completely different set of challenges to 
overcome. And as the family helps Michael fulfi ll 
his potential, both on and off the football fi eld, 
Michael’s presence in the Tuohys’ lives leads them 
to some insightful self-discoveries of their own.  
 The Blind Side (cert 12A) opens in cinemas on 
26 March 2010 and HELLO!’s exclusive preview will 
be held on 7 March 2010. Seats for this event are 
limited and on a strictly fi rst-come, fi rst-served 
basis so be quick to avoid disappointment. See 
below for details on how to apply for yours now.
For more information about the film, visit
theblindsidemovie.co.uk 

EXCLUSIVE READER PROMOTION

HELLO! 
INVITES YOU 
TO A SPECIAL 
PREVIEW OF

‘THE BLIND SIDE’
THE EAGERLY AWAITED

FILM THAT SEES SANDRA 
BULLOCK NOMINATED 
FOR HER FIRST OSCAR 

T H E  U.S  N o .1  F I L M  S E N S A T I O N

“Sandra BULLOCK AT HER 
VERY BEST” ★★★★ HEAT

“An ASTONISHING, UPLIFTING
true story”★★★★GRAZIA

“Warm and witty, 
NOT TO BE MISSED”

★★★★COSMOPOLITAN

“FEEL GOOD
cinema at it’s best”

★★★★MARIE CLAIRE

“SIMPLY MARVELLOUS”
★★★★GLAMOUR

“SMASH HIT”
★★★★★SHE

IN CINEMAS MARCH 26

OSCAR  NOMINATIONS
B E S T  F I L M
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The Blind Side previews will be on Sunday 7 March at 11am at the following Odeon cinemas:
:

Tickets are available on fi rst-come, fi rst-served basis at seefi lmfi rst.com
To download tickets, enter code:  364544

Terms and conditions: Tickets are subject to availability and will be allocated on a fi rst-come, fi rst-served basis via seefi lmfi rst.com. Each user/reader may claim up to two tickets. Readers who successfully book tickets must present this page with the ticket and 
have ID available if required. No photocopies of the page will be accepted. The tickets are not for resale. No cash alternative. No late admittance. The cinema reserves the right to refuse admission. In the event of a dispute, the cinema manager’s decision is fi nal. 

©2010 Warner Bros. Ent. All Rights Reserved

RESERVE YOUR SEATS AT THIS SPECIAL PREVIEW NOW 

Edinburgh
Glasgow
Streatham
Beckenham
Bristol
Brighton
Camden

Chelmsford
Coventry
Colchester
Dudley
Derby
Exeter
Gateshead

Greenwich
Guildford
Hatfi eld
Huddersfi eld
Cardiff
Kettering
Kingston

Lee Valley
Leicester
Lincoln
Liverpool
Maidenhead
Maidstone
Manchester

Milton Keynes
Norwich
Muswell Hill
Oxford
Port Solent
Preston
Richmond

Sheffi eld
South Woodford
Southampton
Southend
Taunton
Swansea
Tamworth

Telford
Tunbridge 
Wells
West Thurrock
Wimbledon
Worcester
Wrexham
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HELLO! invited readers to an exclusive 
preview of the The Blind Side. Here are some 
of their thoughts:

“Amazing! Sandra Bullock puts in the performance 
of a lifetime” Rosie Jones, London

“It’s inspirational – I can’t believe it was based on 
a true story” Jill Guest, London

“A fi lm not to be missed! in my opinion it’s the 
feelgood movie of the year” Sheena Patel, London

“It was cinema at its very best! Sandra deserved 
her Oscar but so did the rest of the cast too!”
Adrian Wright, London

The Blind Side (cert 12A) is on general release on 
26 March to fi nd out more and to see the trailer, 
visit theblindsidemovie.co.uk

The Blind Side is an inspiriational and heart-warming 
story about triumph over adversity. A No.1 hit in the 
States – it’s won a string of awards including, most 

recently, a Best Actress Oscar for Sandra Bullock. With 
some astonishing performances by the strong cast, which 
includes Tim McGraw (Friday Night Lights) and Oscar 
winner Kathy Bates (Misery), The Blind Side is set to be the 
must-see, feelgood movie of the year.
 The movie depicts the remarkable true story of 
All-American football star Michael Oher. Teenager Michael 
(Quinton Aaron) is surviving on his own, virtually homeless, 
when he is spotted on the street by Leigh Anne Tuohy 
(Sandra Bullock). Learning that the young man is one of 
her daughter’s classmates, Leigh Anne insists that Michael 
– wearing shorts and a T-shirt in the dead of winter – 
come out of the cold. Without a moment’s hesitation, this 
amazing woman invites him to stay at the Tuohy home for 
the night. What starts out as a gesture of kindness turns 
into something more as Michael becomes part of the 
Tuohy family despite the differences in their backgrounds. 
The teenager’s presence in the Tuohys’ lives leads all the 
characters to some insightful self-discoveries of their own.
 The Blind Side (cert 12A) is on general release on 26 
March. To fi nd out more about this eagerly awaited movie 
or to watch the trailer, visit theblindesidemovie.co.uk .

WHAT HELLO! READERS SAID 
ABOUT ‘THE BLIND SIDE’

Sheena Patel, London

“It was cinema at its very best! Sandra deserved 

(cert 12A) is on general release on 
26 March to fi nd out more and to see the trailer, 

WHAT HELLO! READERS SAID 

ADVERTORIAL FEATURE

‘THE BLIND SIDE’
A WINNER AT THIS YEAR’S OSCARS 
AND WITH HELLO! READERS TOO!

“Sandra BULLOCK AT HER 
VERY BEST” ����

“An ASTONISHING, UPLIFTING
true story”����

“Warm and witty, 
NOT TO BE MISSED”

����

“FEEL GOOD
cinema at its best”
����

“SIMPLY MARVELLOUS”
����
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IN CINEMAS MARCH 26

OSCAR
BEST ACTRESS•Sandra Bullock

 W I N N E R
GOLDEN GLOBE  
BEST ACTRESS•DRAMA•Sandra Bullock

Laura, Charlie and Julia
Rosie Jones and Sheena PatelDonna Laing

Sandra Bullock (above) wins the best actress Oscar for her brilliant portrayal of the 
inspirational housewife Leigh Anne Tuohy in heart-warming movie The Blind Side

ENTERTAINMENT: 
THE BLINDSIDE
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DISPLAY ADVERTISING 
COMPETITION / INSERT CAMPAIGN
RETAIL PROMOTION
Sister Act

‘SISTER ACT’ HITs THE HIGH
 NOTES WITH HELLO!

SETTING THE SCENE:
Sister Act – the divine musical comedy based on the smash-hit film starring Whoopi Goldberg was 
launched in London’s West End in Summer 2009. With previous productions (including Hairspray and 
Dirty Dancing), the show’s promoters achieved successful results with HELLO!, and consequently 
welcomed the opportunity of working again with HELLO! to promote the new soon-to-be smash hit 
of the theatre world.
The producers were keen to explore alternative ways to promote the show creatively, not just using 
display advertising because they wanted to track the response to all elements of the campaign, which 
can be hard to achieve with straight forward branding campaigns.



ELEMENTS OF THE CAMPAIGN:
The campaign launched with a display advert in HELLO! 
to announce the arrival of the new musical, followed by 
a competition in the weekly Most Stylish Celebrity poll. 
The prize was a VIP trip for four to see the show, including 
dinner, beauty treatments and overnight accommodation, 
worth a total of £2,000. Ten runners-up won a pair 
of tickets each, offering more value to the promotion. 
Thousands of entries were received, acknowledging the 
show’s appeal, and the prize provoked one of the biggest 
responses the promotion has ever received.
	 Three months later, for stage two of the campaign, 
came a reader offer in the form of inserts, which were 
placed into UK copies of HELLO!. The response level 
received was so great that the show’s promoters have 
repeated this mechanic with other West End productions 
in their portfolio. By now, Sister Act the Musical was a 
massive hit, selling out months in advance.
	 Almost a year into its run, it was still a must-see show, 
but the promoters wanted HELLO! to explore a new way 
of promoting awareness to HELLO!’s family-orientated 
audience. The circulation and marketing teams had 
begun working more with national retailers, offering 
shoppers added value when they purchased HELLO!
magazine in store. Sister Act’s producers were keen to be on
board and donated an exclusive money-can’t-buy prize 
worth £3,000 that included a VIP trip to see the show 
plus a cash amount. Sainsbury’s came on board as the 
retailer to run the campaign, promoting it with point of 
sale in store, in the form of shelf talkers on display for one 
week, as well as high-quality inserts which were placed 
in two consecutive issues of HELLO!. The producers 

and promoters of Sister Act were thrilled with 
this innovative project which gave the show 
great exposure as it entered its second year. 
An exclusive ticket offer was included in the 
promotion, offering further added value to 
all entrants.
    With its wide age-range of readers and 
family appeal, HELLO! has proven to be an 
excellent brand fit for musical theatre and the 
entertainment sector. Since the Sister Act campaign
started, the show’s promoters have run numerous 
competitions and reader offers with HELLO!. 
One reader offer in particular earned a profit 
of more than £10,000 from ticket sales, from 
just one insertion in the magazine.

What were the main objectives of the
collaboration with HELLO!?  
The promoters of Sister Act the Musical were keen to 
run a high-profile promotional campaign with HELLO! 
magazine for a number of reasons. They wanted to 
showcase the brand to a hard-
to-reach, high-end, culturally 
aware female audience, to 
ensure nationwide exposure for 
the show and to highlight the 
idea that the show is a family-
friendly entertainment experience 
rather then just a luxury purchase. 

What attracted you to HELLO! 
specifically for these projects?
The HELLO! audience has a 
natural affinity with the audience 
of Sister Act the Musical and the 
general theatre-going audience. 
ABC1 women aged 35-plus are 
the biggest purchasers of theatre 
tickets and buy tickets on behalf of 
family, friends and social outings. By 
working closely with HELLO!, we
were able to target this audience in 
a way that had real impact, engaging the consumer as well 
as looking fantastic. 

How did you find the creative work and service
you received from HELLO!?
The creative process and, of course, final products 
were highly professional and of a very high quality at 
all times. The production’s objectives for running these 
promotions and the brand guidelines were understood 
and implemented at all times and it was a pleasure to work 
on the joint projects. The producers were thrilled with the 
process and outcome.

Carla Moran, Promotions Manager, AKA

WHY HELLO!?

•	��400,000 female readers of HELLO! go to 
the theatre two to three times a year or 
more often

•	�With 50,000 more readers than the Times
Magazine HELLO! readers love arts and 
culture, with over half a million having 
attendied the theatre, plays, opera 
or ballet within the last six months –  
100,000 more readers than Marie Claire, 
88,000 more than Glamour and more 
than twice as many as Grazia

Source: TGI Oct 08 – Sep 09

Entertainment: 
Sister act


