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Investec – the specialist bank and asset manager and sponsor of 
the Investec Derby Festival at Epsom was looking for an upmarket 
title to host a branding campaign that incorporated added value 
and “outside-the-box” creativity for the upcoming Investec Derby 
Festival. 
This leading sporting event is much more than a horseracing 

meet — it is a social gathering with a worldwide following and 
showcases high fashion, high stakes and high culture. The event 
kicks off “the season” so it was an important objective of Investec’s 
marketing team to work with a title that reflected the event’s winning 
combination of style, racing and social environment. HELLO! 
instantly ticked all the boxes.

INVESTEC CREATES A WINNING  
INVESTMENT WITH HELLO!

SETTING THE SCENE:



ELEMENTS OF THE CAMPAIGN:
HELLO! proposed a creative campaign with a 
social and stylish theme. The main element of the 
campaign was the sponsorship of HELLO!’s Diary 
of the Week. This weekly feature plays host to topical 
photo-coverage of high society events including 
parties, receptions, gallery openings, charity galas 
and, of course, sporting events from “the season”, 
and its upmarket and stylish approach was the 
perfect environment for Investec’s sponsorship. The 
sponsorship ran for two weeks, which featured the 
event logo in the heading, and an advertising strip 
to include the bank’s corporate identity, and the 
name, address, dates and website of the event.

For further brand awareness Investec ran a full-
page display advertisement immediately next to 
the sponsored Diary of the Week feature, for both 
weeks of the campaign. To remain in keeping with 
the theme of the campaign, the creative included the 
headline “Wear to be seen”.

As part of the creative objective, Investec 
provided a prize for the weekly Most Stylish poll. 
This weekly prize draw, which is fashion-led and 
celebrity focused, was an ideal way for Investec to 
interact with HELLO! readers. The high number of 
entries this promotion received reflected the suitable 
brand fit between HELLO!, Investec and the Epsom 
Derby Festival.

What were the main objectives for the activity with 
HELLO!?

To make the Derby the pre-eminent event of 
the season,”Where/wear to be seen”, to target 
the elusive “Alpha Female” audience which 
HELLO! offers; and to persuade those who 
had not been to the Investec Derby before.  
By sponsoring HELLO!’s Diary of the Week, 
we were able to create a close association 
between the HELLO! and the Investec brands. 
By sponsoring the Most Stylish poll as well, 
in the same issue, we were able to extend the 
advertising message far beyond a straightforward 
branding campaign.

What attracted you to HELLO! specifically for 
the campaign?
“HELLO! is the most upmarket and glossiest of all 
the celebrity titles with an affluent audience, and 
also benefits from carrying coverage of royal and 
society events in a way that other weekly titles do 
not. HELLO! is the ‘acceptable’ face of celebrity 
coverage and its readers are not ashamed to be 

seen reading it!”

How did you find the creative work and service you 
received from HELLO!? 

WHY HELLO!?

Source: TGI Apr 09 – Mar 10

HELLO!’s female readers spend 
a massive £200 million on 
their credit cards each month  
Over 550,000 HELLO! readers 
have an ISA – that’s half a million 
more than both Harpers Bazaar 
and Vanity Fair
Over 450,000 HELLO! readers 
pay money into a savings account 
every month – that’s 200,000 more 
than the Observer Magazine and 
150,000 more than the Guardian 
Weekend
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David and Lara’s most stylish guest is…
The Women star Eva 
Mendes has got style to 
the max, according to 
hello! readers. You rated 
her top of our quartet 
of maxi dress-wearing 
beauties, with 34 per 
cent of the vote. Jennifer 
Lopez flowed into second 
place in Etro with 31 
per cent, while there 
was hardly anything 
separating Alexander 
McQueen-wearing Daisy 
Lowe on 18 per cent and Liv 
Tyler with 17 per cent.
 
CONGRATULATIONS  
to Louise Mantle from 
Caversham in Berkshire, who 
won’t have far to go to enjoy 
her stay at Cliveden and VIP 
trip to Royal Ascot.

Terms and conditions: Winner will be asked which evening they wish to attend. All elements of the prize are subject to 
availability and are not transferable. No cash or credit alternatives. Winner and guests must be 18 or over. Prize value is 
£2,000 and includes entry, hospitality, food and drinks (wine/soft drinks and beer). Parking is included, but not travel to and 
from the venue. Smart casual dress codes apply. To participate in the prize draw, either visit hellomagazine.com or text your 
vote to 80889 followed by your name and address including postcode. Text messages cost £1.50 plus standard network 
rate. Entries from ROI must be via the website only. No purchase necessary. All website and text entries must be received 
by the closing date of Sunday 30 May 2010 at 23.59. Please note that if you text after the closing date, your vote will not 
be counted but you may still be charged. By entering the prize draw, entrants agree to abide by all terms and conditions 
listed. The winner will be drawn at random within seven days of the closing date and must reply within 24 hours or hello! 
will select another winner. The judges’ decision is final and no correspondence will be entered into. The winner may be 
required to participate in publicity. The prize draw is open to residents of the UK, Channel Islands, IoM and ROI aged 18 and 
over, except employees of hello! Ltd, hellomagazine.com and employees of companies involved in the prize draw and their 
associated, affiliated or subsidiary companies, and their families, agents, or anyone connected with this draw. By supplying 
contact details you may receive marketing messages and details of promotions, products and services from hello! and its 
approved business partners. Please add the word STOP at the end of your message if you do not wish to receive these. For 
quality and training purposes we may monitor communications. Service is provided by Mobile Interactive Group, The Tower 
Building, SE1 7NX. Call 020-7667 8700 for more information. When collecting personal data, hello! Ltd will comply with the 
Data Protection Act 1988. The promoter of this prize is hello! Ltd.

Tell us which of the six good-looking wedding guests 
on the opposite page gets your vote and you’ll be 

entered in our prize draw. Look out for the result of this 
week’s poll next month.

How to vote
You can vote by text or via our website. Entries 

must be received by midnight on Sunday 30 May 
2010.

By text*
Text the code of your chosen celebrity, as 

shown below, to 80889, followed by your name 

and address. Your SMS message should look like this: 
HELLO1 (space) Jane Smith, 10 High Street, Anytown, 
AB1 2CD.
*Charges apply. See terms and conditions for more information.

Text HELLO1 for GERI HALLIWELL
Text HELLO2 for DONNA AIR
Text HELLO3 for LOUISE REDKNAPP
Text HELLO4 for NATALIE IMBRUGLIA

… and online
Visit hellomagazine.com –  
go to hellomagazine.com/vote/most-stylish-woman/

WIN 
Vote for the most stylish at the Walliams wedding and…

l For more information on the Investec Derby Festival and Epsom Live, visit investec.com and epsomdowns.co.uk.

SPY pollSPY poll

TOP OF THE 
POLLS…

A V.I.P. EVENING  
OF RACING AND 
MUSIC AT EPSOM

To celebrate a great season of 
racing and socialising at 

Epsom Downs Racecourse, not 
only at the Investec Derby 
Festival but also at Epsom Live!, 
a series of music and racing 
nights, we are giving one lucky 
hello! reader the chance to win a 
fabulous VIP experience for you 
and nine friends. 

Epsom Live! takes place every 
Thursday evening in July, 
featuring the sport of kings on 
the world-renowned Investec 
Derby course followed by a  
live outdoor concert. There’s 
something to suit every musical 
taste, with our winner choosing 
from a star-studded line-up of 
chart-topping acts including 

Simply Red (1 July), James 
Morrison (8 July), The Feeling (15 
July), JLS (22 July) and Madness 
(29 July). 

After arriving at the racecourse 
you and your guests will enjoy a 
champagne reception, followed 
by a delicious three-course meal, 
coffee and cheeseboard, all at 
the spectacular location, which 
boasts stunning views over the 
course and the Surrey Downs. 
Your racecard will be included 
and a guest tipster will be at your 
service to ensure you get the 
best from the evening’s racing. 

And your night will finish with 
an amazing concert, viewed from 
the comfort of the Duchess’s 
Stand balcony, which overlooks 

the Epsom Live! stage. You will 
be in prime position to watch the 
artist of your choice and enjoy 
the complimentary bar. 

The music and racing gala 
comes hot on the heels of The 
Investec Derby Festival on 4-5 
June.  Always an odds-on 
favourite with race fans, the 
two-day meet is one of the 
best-known events in the British 
sporting and social calendar. 
Key attractions at the historic 
meet, which dates back to 1780, 
include Investec Ladies Day 
(below right) and the Investec 
Derby, where more than 125,000 
people flock to Epsom to see 
what is widely regarded as the 
greatest flat race in the world.

WORTH 
£2,000
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picture-perfect 

celebration

celebrated photographer David Bailey was the 

focus of attention as Vogue editor Alexandra 

Shulman hosted a special dinner at Claridges in 

London’s Mayfair to celebrate his 50-year 

association with the fashion bible. The glamorous 

guests, including David’s former muse Marie  

Helvin as well as Kelly Brook and her beau Danny 

Cipriani, toasted David’s continuing success behind 

the camera before taking their seats for a stylish 

dinner, which included asparagus and artichoke 

salad, roast salmon and chocolate fondant. 

Smile please!: 

Heather 
Kerzner with 

top designer 

Erdem 
Moralioglu

In focus: Model 

friends Marie Helvin 

and Jerry Hall, 

wearing Chanel 

Mary McCartney 

with Vogue 

creative director 

Robin Derrick

Picture of happiness: 

Tim Jefferies poses 

with his wife Malin

Men of mode: 

Designer Tom 

Ford with 

retail giant Sir 

Philip Green

Family life through a lens: 

David Bailey and wife 

Catherine with their children, 

Fenton, Paloma and Sasha

Co-ordinated by Sophia Beddow: Photos by Dominic O’NeillDiary of the Week

Investec Derby Festival 

Epsom Downs Racecourse, 4&5 June 2010

www.investec.com/derby

PARTYING  
IN STYLE

It was a suitably stylish affair as dedicated followers of fashion attended a party in honour of Joan Burstein, the founder of iconic boutique Browns, on its 40th birthday. Hosted by Harper’s Bazaar editor Lucy Yeomans, the night at the Regent Penthouses and Lofts in Soho opened with a champagne reception and dinner by award-winning chef Mark Hix. Guests then had the chance to buy pieces created to mark the anniversary by designers including Stella McCartney and Erdem, in a charity auction in aid of Women to Women International.

Co-ordinated by Sophia Beddow: Photos by Dominic O’Neill

Diary of the Week

Investec Derby Festival 
Epsom Downs Racecourse, 4&5 June 2010www.investec.com/derby

First lady of 
fashion: Joan 

Burstein,  
who founded  Browns boutique, with Lucy Yeomans

Designer 
Matthew 
Williamson 
attends the 
Browns bash

Crystal gazers: Nadja Swarovski 
and husband Rupert Adams

In full 
bloom: 
Sting’s 

daughter 
Fuchsia 
Sumner

Role call: 
Young actors 
Daisy Boulton 
and Freddie 
Fox, son of 
actor Edward

PR guru Lynne Franks and Joan’s son Simon, who is CEO at Browns
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“Excellent. HELLO!’s commercial team understood 
our objectives and sponsorship requirements 
immediately. They were very quick to respond to our 
initial brief, and offered us fantastic creative solutions 
which were well executed in the magazine.”

Izzy Ansell, Marketing, Investec


